
 

 

      
 
October 14, 2022 

 
   
RE:    Solicitation of Interest for Grand Central Madison Retail Kiosk/RMU short‐term opportunity 
 
 
Dear Prospective Respondent:  
 
By  the  end  of  2022,  the  Metropolitan  Transportation  Authority  (“MTA”)  will  open  and  make 
operational East Side Access, one of its most intricate and complex projects.  Recently renamed Grand 
Central Madison, this $11B transportation  investment will  introduce train service from Long  Island 
and Queens directly to Manhattan’s East Side.  The magnitude of this project is truly stunning, and 
the resulting regional impact on New York will prove transformative.  

 
A key component of  the Grand Central Madison passenger experience  is a robust and  lively retail 
program.  Currently, MTA is managing a Request for Proposals (RFP) process that will culminate in the 
selection of a facility maintainer for Grand Central Madison as well as a master tenant to curate the 
25,000 square feet of retail on its concourse and mezzanine areas.    While that process unfolds, the 
MTA  is offering a short‐term  license opportunity  to activate up  to  twenty  (20)  retail kiosks/RMUs 
along  the Grand Central Madison Concourse  and  LIRR Mezzanine below.   Potential  locations  are 
identified in Exhibit A ‐  Site Maps of Possible Locations. 
 
For this short‐term Kiosk/RMU program, the MTA is seeking a single licensee that can manage a select 
group of vendors that offer a mix of services to Grand Central Madison customers for a period of  one 
year.  Prospective licensee should be able to quickly mobilize in order to have vendors up and running 
in Grand Central Madison by opening, or  as  soon  as possible  thereafter.  The  goal  is  to  create  a 
cohesive sensibility  throughout Grand Central Madison Concourse  that conveys a high‐quality and 
thoughtful program. 
 
The  selected  licensee may or may not be  a proposer  to  the  larger RFP noted  above.      The MTA 
anticipates that the licensee selected for this short‐term opportunity will provide RMU/kiosks that are 
immediately available for deployment.   The MTA is willing to consider an installation allowance as a 
contribution  towards  load‐in  costs  associated  with  initial  set‐up  of  kiosks/RMUs.    Prospective 
Licensees should propose an estimated budget for initial set‐up.  
 
While guidelines for Kiosks and RMUs  is attached as Exhibit D,  it  is provided merely as a reference 
point for information purposes. 
 
We are opening this opportunity to all participants who have the financial and operational experience 
to implement this short‐term retail program as contemplated above. 
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More information about Grand Central Madison can be found by visiting the MTA’s website at: Long 
Island Rail Road Service to Grand Central (mta.info) and East Side Access (mta.info) 
 
The  MTA  will  review  the  inquiries  and  determine  those  respondents  who  meet  the  “Minimum 
Requirements” set forth below. An individual or entity who meets the “Minimum Requirements” will be 
eligible to take part in direct negotiations. 
 
Minimum Requirements: 
It is expected that those submitting interest will, at a minimum, have: 
 

1.  At least five years of experience operating and managing a retail program or other 
  comparable business. 
 

2.  A proven track record of comparable projects for which the company or principal(s) was a     
lead on the design, construction, and operation of the same or comparable 

  businesses. 
 

3.  Liquid assets to support a coordination/install of the unit(s). 
 

4.  The MTA will only consider responses for a single entity who will manage all locations. 
 
Permitted Uses 
The MTA will consider a variety of retail concepts for the units being made available in this 
solicitation. 
 
Prohibited Uses 
Adult uses are prohibited. The MTA reserves the right to restrict any use or the sale of any 
product. 
 
Terms 
The term of the offering will be 1 year. 

The form of agreement will be a License.  

MTA may terminate the license upon 60 days notice to Licensee. 

Additional key terms will be subject to negotiation with the MTA. 

Rent 
The MTA suggests a percentage rent to the MTA based on percentage of gross receipts. 
 
Condition of Existing Units 
Locations have either a quad or duplex receptacle outlet with 20amp of dedicated power. 
 
Submission Requirements 
Interested individuals/entities must submit a completed Proposer Information Form (‘PIF’) and Rent 
Proposal Form attached in Exhibit B and Exhibit C. The documents must be returned to the MTA via 
email at ktrevisan@mthq.org and danielle.gaudio@mtacd.org 
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Evaluation Criteria  
The MTA will review and evaluate proposals in order of receipt.  The primary evaluation criteria are as 
follows:  
 

1. Business Experience and Financial Capability of proposer 

2. Proposers will be evaluated based on their business experience at other retail operations and on 

their financial capacity and creditworthiness and that of any proposed guarantor.  The MTA seeks 

to assure that the successful operator will be able to quickly mobilize, maintain a smooth and 

uninterrupted operation, and timely fulfill all compensation obligations.  

3. Concept Development ‐ Review of the proposed vendors.  

4. Design and Project Execution ‐ The quality of proposed RMU units  

5. Income to the MTA 

 
Respondents will be  considered on a  first  come,  first  serve basis.   The MTA,  in  its  sole and absolute 
discretion, will select the response that, taking into account all of the evaluation criteria as a whole, will 
best serve the overall interests of the MTA.  Additionally, the MTA reserves the right to consider criteria 
other than the foregoing evaluation criteria, and to assign to each of the above and to any such other 
criteria such weights as the MTA in its sole and absolute discretion determines.  
 
The MTA may at any time exclude responses, that  in the sole and absolute discretion of the MTA, are 
deemed to fail to comply with the requirements of this solicitation or to fall outside of the competitive 
range. 
 
The MTA will review all responses for completeness and compliance with the terms and conditions of this 
solicitation, and may, at any stage of the solicitation process, request from any or all of the respondents 
additional material, clarification, confirmation, or modification of any submitted response, including any 
response that is incomplete or nonconforming as submitted.  Except at the request or with the consent 
of  the MTA  (which  shall  be  granted  or  withheld  in  the  sole  and  absolute  discretion  of  the MTA), 
respondents may not change or supplement their responses.  
All  determinations  as  to  the  completeness  or  compliance  of  any  response,  or  as  to  the  eligibility  or 
qualification of any respondent, will be within the sole and absolute discretion of the MTA.  
 
The MTA reserves the right to negotiate any and all terms of any transaction with any respondent.    If 
negotiations cannot be concluded successfully with any selected  respondent,  the MTA may choose  to 
negotiate with other respondents, to terminate the selection process, or to begin a new selection process.  
The MTA reserves the right to: 
 

 Reject any and all responses 

 Negotiate  any  and  all  terms  and  conditions,  including  compensation  and  location, with  any 

respondent 

 Waive compliance with and/or change any terms of this Solicitation 

 Withdraw the Solicitation at any time and without explanation 

 Request ‘Best and Final Offers’ from any one or more respondents 

 Waive any requirement of this Solicitation 
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The MTA may  consider  responses  that would entail material deviations  from  the Evaluation Criteria, 
provided that they would demonstrably provide additional value to the MTA.  
 
The MTA will close the Solicitation upon designating a responsible proposer.  
 
The acceptance of a successful respondent and/or the issuance of a conditional designation letter by the 
MTA may be subject to the approval of the MTA Board.  
 
General Comments 
 
The MTA may request further information from anyone responding to this Solicitation. 
 
Neither the expression of interest, nor the submission of a response to the Solicitation and any documents 
or other  information supplied by respondent, nor any correspondence, discussions, meetings or other 
communications between respondent and the MTA, shall impose any obligation on the MTA. The MTA 
shall have no obligation to anyone responding to this Solicitation. 
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Exhibit A 
Site Maps of Possible Locations

 

Potential temp  
Kiosk/rmu locations 
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Exhibit B  
Rent Proposal  

 
Respondents must specify their proposed compensation for the short‐term license.   This is a total 
amount for all locations.   
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Exhibit C  
Proposer Information Form 
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Parcel Number (if applicable) Proposed Use

Property Address 

Name  Social Security No.               –               –

Street

City  State Zip

Telephone  e-mail

Name of Business

Street

City  State Zip

Telephone  e-mail

Type of business:  

      Corporation            Joint Venture           Partnership          Limited Liability Corporation         Sole Proprietor                      

Year Formed                                             

Federal Tax ID No.                                                          State of Formation                                                         

Name of the business's president or most senior executive _________________________________________

Name of the business's chief financial officer or treasurer __________________________________________

Below, list all Affiliates of the proposer and provide the requested information for each Affiliate.  Add additional 
pages if necessary. An "Affiliate" of a proposer is any entity that 

(a) directly or indirectly or owns more than a 30% equity interest in such proposer, or 

(b) otherwise directly controls proposer, or

(c) is controlled by, or has more than a 30% equity interest which is owned by or for the benefit of either 

(i) such proposer, or 

(ii) any person (or any member of the immediate family (i.e., spouse, father, mother, brother, sister, chil-
dren, and stepchildren) of any person) or entity that controls, or owns more than a 30% equity interest 
in, such proposer.

1 Name  % of Ownership

Street

City  State Zip

Telephone  e-mail 

MTA Property

Proposer 
Information
(if a sole 
proprietor)

Proposed
Business Entity

Information 
Relating to 
Affiliates

The following information is provided to the Metropolitan Transportation Authority ("MTA") Real Estate Department in connec-
tion with the submittal of a proposal to lease or license space. The acceptance by MTA of this Proposer Information Form does 
not constitute an offer by the MTA or any affiliate or subsidiary thereof. Please attach additional sheets as necessary.  Please 
print or type.
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If, applicable, list below the name(s)  of principal(s) who will provide any guaranty or guaranties to the pro-
posed lease or license

1 Name 

Street

City State Zip

Telephone  e-mail

2 Name 

Street

City State Zip

 Telephone e-mail

3 Name 

Street

City State Zip

Telephone e-mail

If yes was checked for any of the above, provide the following information for each organization, corporation, 
or business.  Add additional pages if necessary.

1 Name of Business 

Federal Tax ID No.  Owner/Manager Name

Street

City State Zip

Telephone Owner/Manager e-mail

Has the proposer or any of its principals done business under any other name within 
the past three years?

Is the proposer owned or controlled by any other organization or business entity?

Does the proposer own more than 30% of any other organization or business entity?

Yes     No

Yes     No

Yes     No

2 Name  % of Ownership

Street

City  State Zip

Telephone  e-mail

3 Name  % of Ownership

Street

City  State Zip

Telephone  e-mail

Information 
Relating to 
Affiliates 
(cont'd.)
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Other Leases 
or Licenses 
with MTA and 
its Subsidiaries 
and Affiliates

2 Name of Business

Federal Tax No.  Owner/Manager Name

Street

City State Zip

Telephone Owner/Manager e-mail

List gross receipts of each business for the past three years. Attach copies of Federal Income Tax returns.

1 Name of Business  Gross Receipts $    Year

 Gross Receipts $ Year

 Gross Receipts $ Year

2 Name of Business  Gross Receipts $ Year

 Gross Receipts $ Year

 Gross Receipts $ Year

3 Name of Business  Gross Receipts $ Year

 Gross Receipts $ Year

 Gross Receipts $ Year

List all leases or licenses during the last 5 years between the MTA (and its subsidiaries and affiliates) and 
the proposer and any Affiliate of the proposer. 

1 Name of lessee or licensee

Location  

MTA Agency  

2 Name of lessee or licensee

Location  

MTA Agency  

Information 
Relating to 
Affiliates 
(cont'd.)
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3 Name of lessee or licensee

Location  

MTA Agency  
 

Describe any lessee or licensee defaults under such lease(s) or license(s). 

    

 

 

List all relevant business experience

1 Name of Company From To 

Type of Business Your Title

Street

City State Zip

2 Name of Company From To 

Type of Business Your Title

Street

City State Zip

3 Name of Company From To

Type of Business Your Title

Street

City State Zip

Provide at least three references from companies with which the proposer, or one or more of its Principals, 
does business (include at least one vendor).

1 Name of Company From To

Street

City  State Zip

Contact Title Telephone

Business 
History and 
Experience

Business 
References

Other Leases 
or Licenses 
with MTA and 
its Subsidiaries 
and Affiliates
(cont'd.)
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2 Name of Company  From To

Street

City  State Zip

Contact  Title Telephone

3 Name of Company  From To

Street

City  State Zip

Contact Title Telephone

Business 
References 
(cont'd.)

Bank 
References

Provide at least one reference from a bank with which the proposer (or a Principal) has an account and 
regularly does business.  List all other bank account information that represents the means of financial 
support for the proposed business. 

1 Bank Name Branch Number or Location

Street

City  State Zip

Name of Bank Officer  Title

Telephone No. Account No.

Name on Account

2 Bank Name Branch or Location

Street

City  State Zip

Name of Bank Officer  Title

Telephone No. Account No.

Name on Account

3 Bank Name Branch or Location

Street

City  State Zip

Name of Bank Officer  Title

Telephone No. Account No.

Name on Account
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Provide at least one bank reference for each guarantor identified on page 2 of this Proposer Information 
Statement.

1 Bank Name Branch or Location

Street

City  State Zip

Name of Bank Officer  Title

Telephone No. Account No.

Name on Account

2 Bank Name Branch or Location

Street

City  State Zip

Name of Bank Officer  Title

Telephone No. Account No.

Name on Account

3 Bank Name Branch or Location

Street

City  State Zip

Name of Bank Officer  Title

Telephone No. Account No.

Name on Account

Bank 
References 
(cont'd.)

Available 
Financing

Provide information about lines of credit, or other sources of financing, available to undertake required 
improvements and  fulfill annual rental obligations.

1 Name of Source 

Street

City  State Zip

Available Amount of Financing $ Interest Rate

Telephone No. Account No.

     Letter Attached? Yes     No



Proposer Information Form

MTA RE (PIF 10/12)    Page 7

Available 
Financing 
(cont'd.)

2 Name of Source 

Street

City  State Zip

Available Amount of Financing $ Interest Rate

Telephone No. Account No.

     Letter Attached?

3 Name of Source 

Street

City  State Zip

Available Amount of Financing $ Interest Rate

Telephone No. Account No.

     Letter Attached? Yes     No

Yes     No

Proposed 
Retail Concept 
and Use

Describe below the proposed retail concept, including the price range of merchandise or services.  
Add additional pages if necessary.  If the use is food service, attach a proposed menu.



Proposer Information Form

MTA RE (PIF 10/12)    Page 8

Describe the involvement of the principals in the operation of the proposed business.  Attach an organiza-
tion chart (if available) of the proposed entitiy.

Operation and 
Management Plan

Indicate proposed staffing during business hours.  Provide an entry for each change in the number of 
personnel during these hours.

Day(s) Hour(s) No. Personnel Manager at Location:

Day(s) Hour(s) No. Personnel Manager at Location:

Day(s) Hour(s) No. Personnel Manager at Location:

Day(s) Hour(s) No. Personnel Manager at Location:

Yes     No

Yes     No

Yes     No

Yes     No
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Improvements

1 – Architectural Fees $

2 – Construction Costs $

3 – Trade Fixtures $

4 – TOTAL IMPROVEMENTS  $ add lines 1 to 3

Other Costs

5 – Legal Costs $ 

6 – Incorporation Fees $ 

7 – Licensing Fees $ 

8 – Franchise Fees $ 

9 – Consulting Fees $

10 – Merchandise Inventory $

11 – Rent During Construction $

12 – Miscellaneous $

13 – TOTAL STARTUP COSTS  $ add lines 4 to 12

Projected 
Startup Costs

Scope of 
Work and 
Improvements

Describe the proposed improvements. Add additional pages if necessary.
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If the business entity is in the process of being organized and does not yet have assets or liabilities, check here and complete the 
financial statement on the basis of the personal assets and liabilities of the principal(s) who will provide a guaranty(ies).  Clearly 
indicate all sources of capitalization. 

Assets  Funds

1 – Cash $ 

2 – Checking $ 

3 – Savings $ 

4 – Other $ 

5 – Subtotal –Funds  $ add lines 1 to 4

Receivables

6 – Trade or Business $

7 – Other $

8 – Subtotal–Receivables  $ add lines 6 and 7

Securities

9 – Stocks $

10 – Bonds $

11 – Other (Pensions, Annuities) $

12 – Subtotal   –Securities  $ add lines 9 to 11

Fixed Assets

13 – Equipment $

14 – Other $

15 – Subtotal–Fixed Assets  $ add lines 13 and 14

Other Assets

16 – Trade, Auto $

17 – Life Insurance $

18 – Subtotal-Other Assets  $ add line 16 and 17

19 – Inventory  $

20 – Miscellaneous  $

21 – Land and Buildings  $

22 – GRAND TOTAL ASSETS  $ add lines 5,8,12,15, 18-21

23 – Payables  $

24 – Notes Payable  $

25 – Mortgages  $

26 – Deferred  $

27 – Miscellaneous  $

28 – GRAND TOTAL LIABILITIES $ add lines 23-27

29 – CAPITAL/NET WORTH  $ line 22 minus line 28

Liabilities

Financial Statements:  Provide financial statements (audited, if available) for the prospective business entity and each guarantor for the past 
two full fiscal years. If financial statement are not otherwise available, please provide the following information.
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Proposed First Year Business Plan:  Provide projected income and expenses for the first year of the 
lease or license term.

1 – Estimated Sales/Revenue $

2 – Cost of Goods Sold $

3 – GROSS PROFIT $

4 – Wages, Salaries $

5 – Rent $

6 – Telephone $

7 – Gas $

8 – Electricity $

9 – Interest on Loan $

10 – Advertising $

11 – Postage $

 12 – Travel $

13 – Vehicle Expense $

14 – Payroll Taxes $

15 – Other Taxes $

16  – Supplies $

17 – Legal Fees $

18 – Accounting Fees $

19 – Insurance $

20 – Repairs $ 

21 – Equipment Rental $

22 – Depreciation $

23 – Other $

24 – TOTAL EXPENSES $

25 – ESTIMATED PROFIT (LOSS) $

Expenses:
One-year  
Projection

subtract line 2 from line 1

add lines 4 through 23

subtract line 24 from line 3

Income:
One-year  
Projection
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Provide projected sales for the lease or license term after the first year (include only those years dur-
ing the proposed lease or license term).

Year 2  $

Year 3  $

Year 4  $

Year 5  $

Year 6  $

Year 7  $

Year 8  $

Year 9  $

Year 10  $

Has the proposer or any Affiliate thereof ever been barred from bidding on contracts, 
or declared not responsible by any city, town, village, county, state, or federal public 
entity?

Are any outstanding liens pending against the proposer or any Affiliate thereof?

Are any judgments outstanding against the proposer or any Affiliate thereof? 

Is any suit or other legal action pending against the proposer or any Affiliate thereof? 

Has the proposer or any Affiliate thereof been adjudged bankrupt, voluntarily or invol-
untarily, under any provision of the Bankruptcy Law, executed an assignment for the 
benefit of creditors, or abandoned a business without satisfying its outstanding debts?

Has the proposer or any Affiliate thereof ever been convicted of a felony?

Projected Sales
for Lease or
License Term

 Yes No

 Yes No

 Yes No

 Yes No

 Yes No

 Yes No

If yes to any of the above, please provide all details below.  Add additional pages if necessary.

 

Responsibility
Related Questions
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Representations, Warranties, Covenants, and Consent to a Credit Review

By executing this Proposer Information Form, the undersigned represents and warrants the following.

A. The undersigned has received and read the entire Request for Proposals, has acquainted itself/himself/
herself with all matters therein referred to in connection with this proposal, will accept the premises “as-is” 
and will secure any necessary permits and licenses pertaining to the operation of, or the making of any 
improvements to, the site.  The undersigned acknowledges that the MTA makes no representation or war-
ranties as to the information supplied herein or the type of use or development permitted at each location. 

B. The undersigned acknowledges that improvements and other work (1) may not be carried out without the 
prior approval of the MTA, (2) will become the property of the MTA, and (3) must conform to appropriate 
health, safety, fire, and building codes, as required. 

C. Neither the undersigned nor any Affiliate of the undersigned is in arrears in the payment of amounts due 
to the MTA or any of its affiliated agencies or the State of New York or the City of New York or any instru-
mentality thereof. 

D. The undersigned is of lawful age.

E. No person, firm, or corporation other than herein above named has any interest in this proposed lease or 
license agreement. 

F. By executing this Proposer Information Form, the undersigned represents and warrants that:

(i) The compensation and other terms of this proposal have been arrived at independently without any 
agreement, collusion, consultation, or communications intended to restrict competition. 

(ii) Unless otherwise required by law, the compensation and other terms quoted in this proposal have not 
been knowingly disclosed by the undersigned or any other individual and, before the proposal is opened, 
shall not knowingly be directly or indirectly disclosed by the prospective tenant or licensee or any other 
individual or by or on behalf of the proposer to any other proposer or to any competitor; and 

(iii) No attempt has been made or will be made by the undersigned or by any other individual or by or on 
behalf of the prospective tenant or licensee to induce any other person, partnership, corporation, or 
other entity to submit or not to submit a proposal, for the purpose of restricting competition. 

G The undersigned represents and warrants that no elected representative or other officer or employee or 
person whose salary is payable in whole or in part from the Federal Government or State or City of New 
York, and no member officer or employee of the Metropolitan Transportation Authority or any affiliate or 
subsidiary thereof is directly or indirectly interested in this proposal or in the proposed lease or license 
agreement to which it relates or will have an interest in any of the profits thereof.

H. The undersigned declares under the penalties of perjury provided for by Article 210 of the New York Penal 
Law that the undersigned has read fully and understands all of the terms and conditions of this Request 
for Proposals and all of the foregoing questions in the Proposer Information Form and the Rent Proposal 
Form or Proposed Compensation Form.  The answers and statements herein including, without limitation, 
the Proposer Information Statement and the Credit Authorization, are to the best of the undersigned's 
knowledge and belief true, correct, and complete.  The undersigned agrees that in the event that circum-
stances reflected by the answers herein change, the undersigned will promptly notify the Real Estate 
Department of the Metropolitan Transportation Authority in writing by certified mail.  The undersigned 
also understands that a misstatement, omission, or failure to update information may be cause for the 
Metropolitan Transportation Authority not to award to the proposer, or its current principals, the proposed 
lease or license, and may have the effect of precluding persons or entities from doing business with the 
Metropolitan Transportation Authority or its affiliates or subsidiaries in the future.

General Affidavit



Proposer Information Form

MTA RE (PIF 10/12)    Page 14

By executing this Proposer Information Form, the undersigned authorizes the Metropolitan Transportation 
Authority or its designated agent or contractor to conduct a credit and reference investigation of the pro-
poser and it Affiliates.  This authorization includes commercial and financial institutions, credit reporting 
agencies and present and former customers, including without limitation the entities described in this 
Proposer Information Statement.

This Proposer Information Form must be signed below.

Proposer     

Authorized Signature     Date

Print Name and Title

Sworn to me this  day of  , 20

Notary Public’s Signature

Notary Seal
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COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

COMPACT

COUNTER ISLAND

WALK THROUGH

WALK IN

4-a. RMU/KIOSKS - CORRIDORS, MEZZANINE & NODES

The Master Lessee shall be responsible to create RMU and Kiosk prototypes and provides
clear direction on the design elements that can be customized  (i.e. area for custom
finishes and visual merchandising display). The Master Lessee must submit RMU/ Kiosk
prototypes for MTA’s review and approval. The Master Lessee then shall fabricate from a
set of approved types.

FLOOR PLAN / FOOTPRINT

• /   CODE - RMU/Kiosk shall meet the requirements of all applicable building codes, fire
protection code (see page 46 material & finishes) and be fully compliant with ADA 
requirements. Special attention must be paid to requirements set forth by local 
codes, especially those associated with ADA. Any occupiable Kiosk must maintain
the proper (interior) width, turn radius, clearances, and address accessibility.  ADA 
requirements will also affect the exterior portions of the unit by mandating heights, 
projections, clearances, and writing & transaction surfaces.

•      LIMITS - All elements of the RMU/Kiosks must fit within the designated area as 
        determined by MTA, each RMU/Kiosk unit shall be at least 20 feet apart. No 
        projections of any sort will be permitted beyond the boundary of the  designated

area, and in each instance shall not impede the pedestrian flow of Madison 
        Concourse.
•       SIZE - The RMU/Kiosk shall not exceed 300sf. RMU/Kiosk and height should never
        impede the view of any in-line storefront, and in no case exceed 8’-0” AFF (including
        overhead structure). In-line counter heights may not exceed 42” AFF.
•      OVERHEAD STRUCTURE  -  Any overhead structures shall not create a closed 

canopy or ceiling and must be open to the concourse ceiling above. The overhead
structure shall not have a projection greater than 10% of the kiosk size, and any closed 
portion of overhead structure cannot exceed 4sf. RMU shall not exceed 4-feet in 
width. Product merchandising is not allowed to be hung or supported from the over-
head structure. Canopy height must be minimized to keep a clear line of sight
across Madison Concourse. MTA will review submitted design concepts, being

        sensitive to existing sight-lines and restrictions associated with all the existing 
        components within Madison Concourse.
•      WEIGHT - Kiosk weight limitations may not exceed 150lbs/sf.

LAYOUT CONFIGURATIONS

The RMU/Kiosk assembly is available in four layout configurations that offer different 
opportunities for the customer to engage with the merchandising.

•      COMPACT - Retail unit display with customer flow around retail zone.
• COUNTER ISLAND - Counter surrounded retail with central attendant.
•      WALK THROUGH - Open counter and merchandise display layout with 
        customer flow through retail zone.

•      WALK IN - Open counter and merchandising display layout with customer 
        flow into retail zone
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4-a.  RMU/KIOSKS: DESIGN INSPIRATIONS

COMPACT
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WALK INWALK THROUGH

4-a.  RMU/KIOSKS: DESIGN INSPIRATIONS
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B3302
GRAB & GO 

581 SF

B3305
GRAB & GO 

517 SF

B3303
PREPARED 

FOOD 
653 SF

B3300
COFFEE
571 SF

STATION 
MANAGEMENT

C3505
CONVENIENCE

810 SF

m e r c h a n d i s i n g  f l o o r p l a n

C3402A
BAR

450 SF

POTENTIAL KIOSK LOCATION LEASABLE RETAIL SPACE

C3414
CAFE

XXX SF

44

24

East Side Access CM030  - C-2.a Electric Upgrades

Upgrade to 75Kva power
Upgrade to 112Kva power

New Kiosk Outlet

Existing  Kiosk Outlet

Scope: 
Provide electric power upgrades to select retail locations 
Provide 7 new Kiosk outlets

A3126
SANDWICHES

762 SF

B3290
SALAD
609 SF

B3283
SUSHI
650 SF

B3281
RESTAURANT

3050 SF
B3293

FASHION 
ACCESSORIES

473 SF

B3288
FASHION

ACCESSORIES
715 SF

m e r c h a n d i s i n g  f l o o r p l a n

CONCIERGE
60 SF

RETAIL 
OPPORTUNITY

375 SF

B3206
CONCIERGE 

STORAGE
383 SF

POTENTIAL KIOSK LOCATION LEASABLE RETAIL SPACE

A3012
NEWSSTAND

354 SF

A3035
ATM 

CORRAL
401 SF

A3120
CAFE

1033 SF

A3116
BAGELS
318 SF

A3024
COFFEE
824 SF

A3010/A3011
POP-UP
1,024 SF

A3034
SPECIALTY

598 SF

m e r c h a n d i s i n g  f l o o r p l a n

POTENTIAL KIOSK LOCATION LEASABLE RETAIL SPACE

C3494
WELLNESS

C3508
WINE SHOP

886 SF

C3535
POP-UP
763 SF

C3475
ITALIAN
616 SF

C3474
WINE BAR

803 SF

D3617
SOUP
765 SF

D3630
COFFEE
765 SF

C3491/3491B
CAFE

640 SF

C3507
COSMETICS

329 SF

m e r c h a n d i s i n g  f l o o r p l a n

RETAIL
OPPORTUNITY

525 SF

POTENTIAL KIOSK LOCATION LEASABLE RETAIL SPACE

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

3. WALK IN CONFIGURATION: 
Merchandising Display Layout 
with customer flow into retail zone 

1.  COMPACT CONFIGURATION:  
Retail Unit display with customer
flow around retail zone.

4-a.  RMU/KIOSKS - CORRIDORS, MEZZANINE & NODES

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

2. COUNTER ISLAND CONFIGURATION:
Open counter surrounded retail with central 
attendant.

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.

4. WALK THROUGH CONFIGURATION : 
Merchandise display layout with customer 
flow through retail zone.

CONCOURSE LEVEL RMU / KIOSK POWER LOCATIONS

MEZZANINE LEVEL RMU / KIOSK POWER LOCATIONS

PROPOSED RMU/KIOSKS LOCATIONS 
AT MADISON CONCOURSE

1.  COMPACT at Corridors & Biltmore Marketplace. 
2. COUNTER ISLAND at Mezzanine & Nodes.
3. WALK THROUGH at Special Areas & Nodes.
4. WALK IN at Nodes.

COMPACT

RETAIL UNIT DISPLAY WITH 

CUSTOMER FLOW AROUND RETAIL 

ZONE.

COUNTER ISLAND

COUNTER SURROUNDED RETAIL  

WITH CENTRAL ATTENDANT

WALK THROUGH 

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW THROUGH RETAIL ZONE.

WALK IN

OPEN COUNTER & MERCHANDISE 

DISPLAY LAYOUT WITH CUSTOMER 

FLOW INTO RETAIL ZONE.
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DISPLAY CASES  &  COUNTER AREAS

All display elements (display cases and counters) should be integrated into the 
design of the RMU/Kiosks.

The design should combine multiple display methods into an organized 
and balanced counter area, providing a strong visual image that focuses on the 
merchandise. Variations on display design are encouraged and will be considered 
by the MTA during the review process.

•       Careful attention should be focused on displays at the front counter, creating 
        an image of quality and uniqueness.
•       A well-planned display will increase sales  while also contributing energy and
   (    variety to the larger environment. Examples of good counter display techniques 
        are illustrated on this page. Care needs to be taken to ensure that the case 
        selected supports the product adequately and is sized appropriately.
•  /   Display cases must utilize tempered glass and should not project or display any

product higher than 3’-6” above finished floor.
•       All controls, adjustments, or access points to display cases shall be out of reach

of customers. All cabinets and drawers must be lockable.
•(  The back of the cabinets must be finished, enclosed, and complement the
   (    cabinet finish. All fasteners and wiring should be concealed.
•       Storage areas inside the sales area of the Kiosk cannot be exposed. Incorporate

concealed trash receptacles into the design.
•       All exposed areas to the public or in high traffic areas must be designed to
        resist damage. All exposed edges must be protected with a solid finish. 
•       All Kiosks to have a minimum 4” high toe kick / kick base used along all 
        storefront display / counter area accessible to the public. Toe kick / kick base
        shall be a durable material, such as ceramic tile, stone, or metal.
•       All cash registers or other equipment located on service counters within 
       (customer view must be recessed into those counters so that the top of the
  /   machine extends no higher than 6” above the top of the highest transaction

counter.
•   /  Cabinets are not permitted to be affixed or attached to the common area

floor. Sub-flooring / flooring materials are discouraged from use within 
kiosks. Approved units should be placed directly onto the common area 
flooring.

•       The MTA reserves the right to reject any design or display that is not 
        compatible with the overall image of Madison Concourse.

VISUAL MERCHANDISING

Merchandise Presentation refers to the type, arrangement, and maintenance of 
goods or products. Visual Display refers to creating imagery and visual attraction 
that draws a shopper to the point of sale. These two basic components of Visual 
Merchandising are the foundation of well displayed merchandise.

• Successful Visual Merchandising will have a direct impact on the amount of 
business generated and will lend to the overall success of RMU/Kiosks.

• /    Designs are encouraged to incorporate professional props and various 
        display forms to bring clarity, express style, and help explain a product's use 
        or features.
•       Products should be placed neatly by category and by color within the kiosk 
        presentation. Examples of good visual merchandising techniques are 
        illustrated on this page.

4-a.  RMU/KIOSKS - CORRIDORS, MEZZANINE & NODES

Images To Represent Concept Of Display Fixture and Counter Design
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MATERIAL & FINISHES

Several considerations need to be made with regards to both interior and exterior 
material and finish selections for RMU/Kiosks.

The materials selected should complement the surrounding architectural palette 
while reinforcing the distinctive image established by the RMU/Kiosk design and 
merchandise. Therefore, designers are encouraged to use the material palette of 
Madison Concourse as a frame of reference and inspiration for the RMU/Kiosks 
design. Another important factor for the material selection of RMU/Kiosk is          
durability. Finish materials must be upscale in quality, durable and easy to maintain, 
and meet all applicable flame spread class rating and local code requirements.

All RMU and Kiosks shall be constructed of noncombustible materials or fire retardant 
treated materials. Use of plastics, including foam plastics, for signage and displays is 
to be minimized and requires fire testing.

ACCEPTABLE MATERIAL & FINISHES

• Stainless steel or prefinished/perforated metal panels
• Powder-coated or mill-finished metals
• Marble, granite, or other natural stone slabs
• Tile (porcelain, ceramic, glass)
• Solid Surface materials
• Stained or natural-finish hardwoods and laminates
• Tempered Glass,  Back painted Glass,  Decorative glass

Alternate finish materials and treatments will be considered based on the overall 
design of the kiosk.  It should be noted that all finish materials must be submitted 
and approved by MTA prior to commencing with fabrication.

A comprehensive sample board for all materials proposed shall be provided as part 
of design submittals.

NON-COMPLIANT MATERIAL & FINISHES

 • Mirrored surfaces
 • Plastic laminates
 • High-gloss laminates
 • Plywood without a hardwood veneer
 • Drywall / painted surfaces
 • Vinyl wrap 
 • Peg board & Slat-wall
 • Non-durable Finishes
 • Any material that would constitute a fire and/or public hazard

STAINLESS STEEL TEXTURED METAL

NATURAL STONE SOLID SURFACES

TEMPERED GLASS

WOOD TILE

DECORATIVE GLASS

4-a.  RMU/KIOSKS - CORRIDORS, MEZZANINE & NODES
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LIGHTING

Proper lighting is essential to showcase the merchandise and should be carefully 
considered.

•   /All displays and display cases should be internally lit to maximize exposure of 
products. Showcase lighting must be concealed within the cabinet and not 

        visible to the public.
•    ( Kiosk lighting is to be integrated into the cases and free of any exposed wires, 
        conduits, drivers, or power supplies.
•   (  No hanging track, cables or poles are permitted. All overhead lighting must be

“low profile” and incorporated into the overhead structure
•    ( Maximum aiming angle 30° above nadir, no fixtures are to be aimed away from

the Kiosk.
• (    Light  sources are  to be shielded with a  maximum 45° cut-off  (using options,
        louvers, snoots, etc.)
•   (  Cases shall be adequately vented and any heat-producing lighting, drivers, or

power supplies  shall be positioned out of reach of customers 
•   ~ All light sources should be LED.
•    ( No moving or flashing lights are permitted.
•    ( No dynamic or static color changing lighting is permitted.
•   (  Use 3500K correlated color temperature ( CCT ).
•     (Minimum lamp color rendering index ( CRI ) is 85.

DIGITAL DISPLAY

Digital display can represent an important part of branding / identity. However, these 
types of displays are not often appropriate and in some cases can have a detrimental 
effect, therefore specific MTA approval is required.

•    ({When  permitted,  digital electronics should  be subtle  and  act to  reinforce  a 
product’s appeal or features.

•     (Digital display must be integrated into the design of the kiosk and be free of 
        exposed cords, wires or connectors.
•     /Approved digital units should utilize flat-screen monitors only, with play button

or receiver concealed from view. All video LCD, LED technology must be built-
in, flush mounted and integrated into the kiosk. Maximum size of monitors will 
be considered on a case-by-case basis.

•  ( (Audio is prohibited. Static images only showing product (no sales, advertising, 
soliciting, notices, or third party information may be displayed). Image content 
and repetition shall be submitted to MTA for  approval.

•    ((All video screens shall be less than 2,000 nits or be shown to have less than a 5:1 
luminance ratio compared to its mounting surface.

4-a.  RMU/KIOSKS - CORRIDORS, MEZZANINE & NODES
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4-a.  RMU/KIOSKS - SIGNAGE & GRAPHICS 

SIGNAGE

Signage and Graphics are one of the most important components of RMU/Kiosks 
and should be conceived as an integral part of the design; therefore, special 
consideration needs to be taken in their planning, design, and fabrication.  The 
materials selected should be compatible with the architectural palette of 
Madison Concourse and in-line with the signage strategy for the retail spaces.

•   {  Signage is for the purpose of identification only and must be limited to 
brand name and logo.

•   {  No more than two (2) signs or one (1) double-faced signage pylon (identifying trade
    {  name only) will be permitted.
•    { The primary RMU/kiosk signage must be built-in as part of kiosk construction.
     { Designers are encouraged to be sensitive of the position and the location of
  (    signage in order to maximize views through the common area. Primary signage
    (  should be perpendicular to pedestrian traffic.
•  /  High quality fabrications are required. Attachment devices, fasteners and other 
       mechanisms are to be concealed. Manufacturer labels are not to be visible.
•   { Font, trade name, and signage design are factors in determining an acceptable 
       size for lettering. Signage form, scale and proportion are to balance with the 
       overall kiosk design.
•  /  Signage letter height may not exceed eight inches; signs are not to extend above 
       8’AFF
•   (  Signage shop drawings indicating design, sizes, and placement of all signs, logos
     ( and graphics are to be submitted for MTA design review and approval.
•    ( Any additional signage cannot be installed without the MTA written approval.
T /{ No unapproved graphics, sales or promotional signs, or trademarks shall be utilized 
     ( anywhere on or within the approved kiosk space.

 ACCEPTABLE SIGNAGE TYPES

A. Pre-finished metal or perforated metal panels.
B. Surface-applied dimensional metal letters (solid or hollow) or routed forms (PVC,

plexi, and acrylic) are acceptable materials with a minimum thickness of 3/8”. 
C. Illuminated push-thru letters (back-lit or face lit)
D. Carved dimensional signs of certain materials with integrated light source
E. Cast metal, carved wood, formed metal and edge-lit signs will be considered 
        depending upon the quality of the fabrication and method of illumination.

Examples of acceptable sign types are illustrated on this page.

NON-COMPLIANT SIGNAGE TYPES

• Neon
• Internally illuminated channel letters
• Signs designed as standard rectangular box
• Signs with animated components
• Paper, cardboard, Styrofoam
• Vinyl lettering of any kind
• Credit card and advertising placards, decals, stickers, trademarks A

B

C

E

D
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4-a.  RMU/KIOSKS

GRAPHIC

• Back-lit graphics recessed into cabinet faces are permitted
•    / Graphics may be nternally illuminated or edge-lit
•       Promotional material or posters attached by tape, glue, etc. and handwritten

posters will not be permitted.
•       All graphics are subject to MTA  approval

VERTICAL DISPLAY TREATMENT - SIGNAGE PYLON

Vertical surfaces present an excellent opportunity to express creativity, quality, and 
visual attraction and should also serve to reinforce the image established by the 
RMU/ kiosk design and merchandise.

•     The optional use of a signage pylon within the Kiosk.   This focused element  
       can help bring the retailer’s logo and branding up to eye level. Design must   
       be an integral part of the overall Kiosk design.
•    /Only one (1) double-faced signage pylon per kiosk will be allowed .
•    /The kiosk’s maximum service counter height shall not exceed 3’-6”. Twenty 
       percent (20%) of the kiosks total lineal footage may exceed the predetermined 
       3’-6” but shall not be greater than 5’-0” at its tallest point
•    /The maximum allowed dimensions of a signage pylon are 3’W x 6”D x 5’H.

ACCEPTABLE VERTICAL DISPLAY TREATMENT 

A. Pre-finished metal or perforated metal panels
B. Back-painted or etched glass or acrylic
C. Marble, granite, stone slab or solid surfaces

A B

C




